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 An Attitude of Gratitude  Insights by Nancy 

 Thankfulness stirs up an emotional 
response: My heart feels lighter as my 
mind swells with happy memories of 
family, friends and the blessings in 
my life. I am reminded of joyous occa-
sions and of dear people that have 
influenced and shaped who I am.  

As I look upon all His gifts of love, 
comfort, conveniences and the beauty 

that surround me I am humbled.I am 
grateful for the underserved favor of 
faith, (Hebrews 11:1), “Now faith is 
being sure of what we hope for and 
certain of what we do not see.”  My life 
has been made more whole by the love 
of Jesus and my relationship with Him. 

I have found it is the sorrows and 
difficulties in life that have brought me 

the closest to Jesus. My dependence 
on Him is what opens my eyes and 
my heart to receive His love and to 
embrace the knowledge and assur-
ance that God is truly always with me. 
For this I am truly thankful. May your 
heart brim with joy and gratitude as 
you reflect on God’s great love and the 
gifts he has for YOU each day.

Katie Inie-Richards, Milford Branch Director; Kate Ransom, President and CEO, The Music 
School of Delaware; Dr. William J. Stegeman, CEO and founder, Jackson ImmunoResearch; 
David C. McBride, Esq., chair, Board of Directors, The Music School of Delaware; and Suzuki 
violin students.

(July 29, 2015) WILMINGTON, DE---In a press conference 
today at The Music School of Delaware’s Wilmington Branch, 
David C. McBride, Board Chair, announced that board 
member, key donor, and long-time adult student of the Music 
School, Dr. William J. Stegeman, made a magnanimous and 
unprecedented donation to the School of $750,000.  

Dr. Stegeman’s donation completes the funding of Phase I 
(new wing) and allows Music School leaders to plan and move 
forward with the second phase of their Capital Campaign. In 
Phase II, funds will be raised for several capital projects, includ-
ing the renovation of the concert hall and upgrading the 
School’s roof, heating and ventilation systems. The support 
of Dr. Stegeman ensures The Music School of Delaware can 
also plan and prepare to reach their “Goals and Priorities for 
a Century of Success.” The Board initiated a strategic planning 
process earlier this spring in preparation for the school’s 100th 
anniversary year in 2025.

Board Chair David C. McBride, Esq. commented on the gift’s 
significance: “In addition to finishing Phase I of our capital 
campaign, Dr. Stegeman’s contribution demonstrates an 
exceptionally strong vote of confidence in the school. From 
our ability to prosper through the recession, to our excellent 
music faculty and programming, and community outreach, 
The Music School of Delaware is well-poised for continued 
success.”

Dr. William Stegeman is CEO and Senior Sci-
entist of Jackson ImmunoResearch Laboratories, 
Inc., the company that he founded in 1982 with 
partner Ralph C. Hood, Jr. and two investors. He is 
a graduate of the University of Maine, University 
of Massachusetts, Rutgers University, and he was 
an NIH postdoctoral research fellow at Temple 
Medical School. Located in West Grove, PA, his 
company specializes in the production and con-
jugation of affinity-purified secondary antibodies 
and purified immunoglobulins. Dr. Stegeman has 
served on the Board of the Music School since 2010 and has 
been a student in violin and viola since 2001.

In speaking of his intent, Bill said:  “With this gift, I want to 
endorse and support the visionary and positive direction the 
school is taking and express our appreciation for the excel-
lence of its faculty, student accomplishment, and leadership. 
I hope many, many others will give what they can, as well.”

The school’s chief executive since 1999, Kate M. Ransom 
noted that Dr. Stegeman’s gift is a remarkable demonstra-
tion of their passion and generosity for the future of the 
arts in the region, as well as a testament to the strength 
of the school’s Board of Directors, and leadership donor 
base. “I extend profound gratitude to Bill. Major gifts such 
as this are transformative and allow the community to have 

access to excellence in the arts for all. Bill has consistently 
shown unprecedented commitment to the future of the 
arts in Delaware, and great passion for the school and our 
educational programs.”

Founded in 1924, The Music School of Delaware reaches thou-
sands of people from Delaware, Pennsylvania, New Jersey and 
Maryland through its instructional programs and over 100 public 
performances each year. The Music School is the only nationally 
accredited program of its kind in Delaware and is the only statewide 
accredited community music school in the nation. The Music School 
offers standard-setting instructional programs for all ages and has a 
faculty of nearly 100 expert artists and educators with branch loca-
tions in Wilmington and Milford and over 20 satellite and outreach 
sites statewide. For more information, please call the Wilmington 
Branch at (302) 762-1132.
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Largest Individual Gift in The Music School 
of Delaware History Positions School for 
Exceptional Growth

 Georgetown – It’s Team Delaware Tech 
versus Team Wilmington University in the 
student film contest at the Milton Theatre at 
8 p.m. on Saturday, Aug. 15. A team of four 
communications students from Delaware 
Tech’s Owens Campus will be competing 
against a team of four students from Wilm-
ington University in a contest sponsored by 
Short Wars.

Students Lydia Conner, Seth Shockley, 
Adam Smith, and Bryce Evans will be repre-
senting Team Delaware Tech. Each team will 
be producing their own version of the Short 
Wars 2015 Screenplay Contest winner “Never 
Let Go,” written by Khamanna Iskandarova, 

in the week leading up to the premiere. The 
audience will select what they feel is the 
better version, and the winning team will 
split the prize of $8,000. Tickets are $10. 

Communications Instructor Jessica Farley 
is eager to see what her students can do. “The 
Delaware Tech team beat out several other 
university teams for their spot in Short Wars 
and that accomplishment alone was very 
exciting,” she said. “This group brings all the 
enthusiasm, creativity, diligence and humility 
needed to produce a film in five days, which 
in itself is quite a feat. Our team is grateful 
for the administrators, donors and sponsors 
of the Short Wars programs. By presenting 

college and high school students with an 
opportunity to create, manage and execute 
a project like this, they are giving them a 
unique learning and life experience, as well 
as investing in our community.”

Founded in Delaware, Short Wars Inc. is 
a 501c(3) nonprofit organization that raises 
funds for screenwriting competitions and 
film productions for high school and college 
students. The Short Wars online screenplay 
contest is open to all levels of writers and has 
attracted screenplays from around the world. 
The Short Wars program is aimed at intro-
ducing select high school students to video 
production and supporting them through 

their college years by funding production 
work to help their development.

The Milton Theatre is located at 110 Union 
St. in Milton and can be contacted at (302) 
684-3038. For tickets to the premiere or more 
information, visit www.shortwars.org. RSVP 
to the event on Facebook by visiting www.
facebook.com/events/875201482550992/.

Delaware Tech – the First State’s only community 
college -- offers academic, technical, continuing educa-
tion, corporate and community training comprising 
more than 100 associate degree, diploma and certificate 
programs. The College is accredited by the Middle States 
Commission on Higher Education.  Delaware Tech has 
four campuses across Delaware in Georgetown, Dover, 
Stanton and Wilmington. Visit www.dtcc.edu to learn 
more about all of our programs.

Delaware Tech & Wilmington University Students to Compete in Student Film Contest in Milton
...Audience votes will determine the winner
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Luxury Motors of Rehoboth Beach
John Ferguson, owner

luxurymotorsrb@aol.com 
302-226-2100 20575 Coastal Highway 

Rehoboth Beach, DE  19971
luxurymotorsrb.com

Find us on 
 at:

www.facebook.com/luxurymotorsrbWe are honored to feature Luxury 

Motors of Rehoboth Beach in High 

Tide News this month.  I have done busi-

ness with John Ferguson and his staff 

at Luxury Motors and I must say it was 

the best experience I have ever had 

buying a car! (I have puchased many 

cars in my lifetime and I can’t say that I 

ever enjoyed it...but this time I did! I love 

my new little beach car and I love the 

service I received at Luxury Motors! We 
welcome John, Kerry and 

Dave of Luxury Motors 
to Sussex County and 

wish them the best!)

Luxury Motors of Rehoboth 

Beach opened for business in mid-

July and is located in the former 

Lee F. Slaugter Fine Cars, Rehoboth 

Beach Motor Cars, location on 

Route 1 in Rehoboth Beach. You 

know the place, about a mile north 

of Dewey Beach, just south of the 

bridge over the Lewes Rehoboth 

Canal...at the end of the “Forgot-

ten Mile”.  You can’t miss the cool 

cars on the triangular shaped car 

lot as you drive north to the out-

lets! Next time you drive by stop 

and check out the beautiful cars, 

they are even nicer close -up. Successful  and Trusted 
Business Owner for 30 years 

John Ferguson has been in the 

business of selling cars since 1985. 

A friend took John to an auto auc-

tion and there he found his call-

ing. He has been passionate about 

buying and selling cars ever since. 

He got his start at South Street 

Auto Sales in Frederick, MD, of 

which he is still the owner. “In this business, your reputa-

tion is everything and John has 

worked hard to build his dealer-

ship as one known for being fair 

and honest.   We look forward to 

earning the trust and business of 

the Cape region.”
What makes Luxury Motors 

stand out from the rest?
“We carry low-mileage, high-

end, late-model used vehicles.  We 

buy and consign all types of autos 

as well.   If you don’t see what you 

want on our lot or on our website, 

check out our other dealership 

southstreetautos.com or tell us 

what you’re looking for and we’ll 

do our best to find it for you. 
“We look foward to working 

with and for the community.”

For more information call 

Luxury Motors of Rehoboth 

Beach at 302-226-2100 or stop 

by at 20575 Coastal Highway, 

Rehoboth Beach DE 19971.
Don’t miss the grand open-

ing on Thursday, August 13th 

at 4:30 pm!
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Opened for business mid-July ...selling  

beautiful, high-end, late model used vehicles  

that are fun to drive at the beach!

Today there are only a few commercial peach orchards 

in Delaware. The crops are going strong and profitable, but 

current production pales compared to the boom that the 

peach industry experienced in Delaware in the 19th century.  

Peaches were a vital part of Delaware’s agricultural economy due 

primarily to the favorable sandy soil, the climate and adequate 

rainfall, and the state’s strategic location near urban markets and 

accessible waterways for shipping. 

The cultivation of peaches 
for commercial purposes began 

in 1832 when Isaac  Reeves, a New 

Jersey farmer, partnered with Jacob 

Ridgeway of Philadelphia to purchase cheap 

farmland near Delaware City and planted 20 acres of 

budded peach trees.  By 1837 they owned 1340 acres, marketing 

about 100 baskets per acre, shipping them by schooners to north-

ern markets.  As early as 1838, Delaware was becoming known for 

its fine peaches.  In 1835 Major Phillip Reybold began his peach 

orchard enterprise on a large tract of family land near Delaware City.  

By 1848 his family owned 78,000 trees and realized considerable 

profits, shipping nearly 65,000 baskets of peaches in season.  No 

other section of Delaware (or the USA) produced more peaches 

than Delaware City at that time.
Nevertheless, peach-growing for profit grew slowly outside of 

New Castle County.  The rest of the state had isolated orchards and 

grew peaches for private use or for sale within local markets.  Most 

crops were sent to market by water transport.  Orchards distant from 

By  Sandie Gerken

Bennett Orchards sketch and photo of peaches above, used with permission of Bennett Orchards

The PEACH Industry in Delaware
A History and A Modern Success Story

“From the moment you step on our lot until the time you drive away in your 

next car, your buying experience with Luxury Motors of Rehoboth is our number 

one priority. We encourage you to use the expertise and resources of our sales 

staff; they are here to help you find the right car at the right price. Call us today 

at 302-226-2100 to schedule your test drive! se habla espanol”

David Vest,  Sales
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